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LITTLETON DOWNTOWN DISTRICT FEASIBILITY 
STUDY | ONLINE SURVEY SUMMARY  
An online survey was prepared by Progressive Urban Management Associates (P.U.M.A.) as part of the Littleton 
Downtown District Feasibility Study’s public engagement process to help identify priorities for future program and 
service offerings as well as physical improvements to Downtown’s built environment. This survey was open to the 
public with the goal of gathering information from a broad audience about their experience and desires for 
Downtown Littleton’s future. The survey ran from April 1st to May 5th, 2022. It collected 800 responses.  

Demographics: Survey respondents represented a cross-section of Downtown Littleton stakeholders. 
Respondents were typically 35-64 years old (73%), female (73%), visitors to Downtown Littleton who lived outside 
of Downtown (60%) who had an annual household income over $100,000 (77%). More details on respondent 
characteristics can be found starting on page 9. 

KEY FINDINGS 
Downtown Littleton Today 

• The top three responses to how often respondents come Downtown were once a week (36%), once or 
twice a month (31%), and daily due to living or working Downtown (19%). 

• The top three amenities that bring respondents to Downtown were restaurants and bars (85%), 
shopping/markets (51%), and special events and festivals (51%).    

• When it came to respondents’ perceptions of whether certain Downtown characteristics have gotten 
better or worse over the past five years, there was strong consensus. 

o New restaurants and nightlife (68%) and new retail and shopping options (49%) were the top two 
characteristics respondents rated as slightly or much better.   

o Parks and open space (77%), police presence (75%), businesses and jobs (66%), pedestrian and 
bicycle friendliness (61%), safety (61%), cleanliness (57%), and arts and cultural activities (55%) 
were the characteristics that respondents heavily rated as no change or don’t know. 

o Population of those experiencing homelessness (65%) and parking options (56%) were the top 
two characteristics respondents rated as slightly or much worse.  

Downtown Littleton in the Future 

• The top five words that capture respondents’ vision for Downtown Littleton in 2030 were: safe (17%), 
[more/easier] parking (12%), vibrant (12%), community (11%), and walkable (11%). 

• The programs and services respondents considered to be the most important (i.e. those given the most 
ratings of important or very important) to implement in order to achieve their vision for Downtown were: 
provide support and resources for existing and new small businesses (87%), more events and 
entertainment options to draw people on weekends and evenings (74%), and attract new employers and 
jobs (65%).  

• When asked to select the most important of those programs and services listed, respondents’ top choices 
were: more events and entertainment options to draw people on weekends and evenings (24%), provide 
support and resources for existing and new small businesses (23%), and additional managed parking 
services (21%).  
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• The physical improvements respondents considered to be the most important (i.e. those given the most 
ratings of important or very important) to implement in order to achieve their vision for Downtown 
Littleton were: fill vacant storefronts (92%), enhance the ambiance of Downtown (79%), and make 
Downtown more pedestrian-friendly and accessible (74%).   

• When asked to select the most important of those physical improvements listed, respondents’ top choices 
were: fill vacant storefronts (19%), create additional parking (19%), and enhance the ambiance of 
Downtown (17%).  

 
DOWNTOWN LITTLETON TODAY 
Question 1: How often do you come Downtown? 
Responses: 797 

When asked how often they come Downtown, most respondents answered that they come once per week or 
more often, with daily or once or twice per month as the next most popular answers. These three responses 
captured about 86% of respondents. 

 

When asked to specify the response of “other”, common themes included: 

• Seasonal differences: 3 respondents said they visit Downtown more often in the summer and less in the 
winter. 

• Several times per week: 3 respondents said they visit Downtown “several” or 3-4 times per week. 

 

Question 2: What most often brings you Downtown? (Please only select up to three) 
Responses: 789 

When asked select what brings them to Downtown Littleton most often, over 50% of survey respondents listed 
restaurants and bars, shopping/markets, and special events and festivals in their top three.  
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When asked to specify the response of “other,” common themes included: 

• Elks Lodge, 12 respondents 
• Residing in Downtown, 7 respondents 
• Checking on owned property/businesses, 5 respondents 
• Post Office, 3 respondents 

 

Question 3: Do you think the following issues have become better or worse in the past 
five years? 
Responses: 797 

Respondents were asked to rate a series of Downtown characteristics by perceived change over the past five 
years. The table below highlights the most popular answer choice for each characteristic. Most characteristics were 
rated as having not changed by the majority of respondents. No characteristic received a majority rating of much 
better. New restaurants and nightlife as well as new retail and shopping options were perceived as having 
improved the most. Parking options and those experiencing homelessness were the top two characteristics 
perceived as having gotten worse. 

  Much  
Better 

Slightly 
Better 

No Change 
Slightly 
Worse 

Much Worse Don't Know 

Parking Options 2% 11% 26% 29% 27% 5% 

Population of those 
experiencing homelessness 

2% 5% 15% 30% 35% 14% 

General appearance including 
landscaping and beautification 

9% 33% 38% 13% 4% 3% 

New restaurants and nightlife 19% 49% 19% 7% 2% 4% 

85%

51%

51%

19%

20%

17%

6%

11%

5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Restaurants and bars

Shopping/Markets

Special Events and Festivals

Performances and concerts

Personal services (salon, barber, bank, etc.)

Recreational opportunities (trails, bikeways, gym facilities,…

City of Littleton services

I work in a business located downtown

Other (please specify)
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New retail and shopping 
options 

8% 41% 31% 13% 2% 6% 

Parks and open space 2% 9% 67% 8% 3% 10% 

Cleanliness (e.g., sidewalks, 
litter removal, snow removal) 

5% 21% 50% 14% 4% 7% 

Arts and cultural activities 6% 27% 41% 11% 2% 14% 

Businesses and jobs 2% 21% 31% 8% 1% 35% 

Pedestrian and bicycle 
friendliness 

3% 20% 47% 12% 3% 14% 

Safety 2% 14% 47% 17% 6% 14% 

Police Presence 3% 9% 52% 10% 3% 23% 

Other 5% 

Responses in the ‘Other’ category not covered by answer options provided include: 

• Too much growth in a short period of time, worsening traffic 
• Some people believe there should be more housing restrictions to prevent multi-unit dwellings in existing 

residential areas, while others believe there should be more housing options as housing prices have 
gotten worse and the unhoused population has increased 

• More housing options for those experiencing homelessness to get them off the street 

 
DOWNTOWN LITTLETON TOMORROW 
Question 4: Looking forward to the future, what three words best capture your vision 
for Downtown Littleton in the year 2030? 

The word cloud below represents the words respondents used to describe their future vision for Downtown 
Littleton. The size of the word indicates how frequently it was used, with the largest words being the ones used 
most often. The top responses, in order, were safe (104 responses), [more/easier] parking (74 responses), 
vibrant (69 responses), community (63 responses), and walkable (63 responses). 
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Question 5: To achieve your vision for Downtown Littleton, how important is it to 
implement the following programs and services? 
Responses: 639 

Respondents were asked to rate a series of programs and services in Downtown Littleton as either ‘very 
important,’ ‘important,’ ‘somewhat important,’ ‘not important,’ or ‘don’t know.’ The table highlights the most 
popular answer choice for each program or service. The top three improvements rated as ‘very important’ were: 
provide support and resources for existing and new small businesses (54%), more events and entertainment 
options to draw people on weekends and evenings (38%), and additional managed parking services (32%). 

  Very 
Important Important Somewhat 

Important Not Important Don't Know 

Additional security services 16% 35% 29% 15% 4% 

Additional maintenance services (trash, 
snow removal, flower care, etc.) 17% 43% 30% 7% 3% 

Additional managed parking services (more 
public surface lots, pay-by-phone app, 
enforcement of time limits, shuttle service 
from outer lots, etc.) 

32% 31% 21% 13% 2% 

Cultivate an identity and improve branding 
and marketing of Downtown Littleton 30% 34% 24% 11% 2% 

More events and entertainment options to 
draw people on weekends and evenings 38% 36% 20% 6% 1% 

Attract new employers and jobs 27% 38% 25% 7% 3% 
Provide support and resources for existing 
and new small businesses 54% 33% 10% 2% 1% 

Other (please specify) 11% 
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Responses in the ‘Other’ category not covered by answer options provided include: 

• Preserving the Historic District, maintaining existing buildings, encouraging new buildings that fit the 
character 

• Stronger focus on small and locally-owned businesses rather than chain stores and restaurants 
• More free parking and parking without time limits 
• Greater pedestrian and bike network with facilities to discourage auto-centricity  

 

Question 6: Of the programs and services listed in question 5, which ONE action will be 
MOST important? 
Responses: 618 

Respondents were asked to select ONE program and service they consider to be most important from the 
previous question’s answer choices. The top responses from survey respondents were: more events and 
entertainment options to draw people on weekends and evenings (24%), provide support and resources for 
existing and new small businesses (23%), and additional managed parking services (21%).  

 

Responses in the ‘Other’ category not covered by answer options provided include: 

• Balancing growth with maintaining the character of Downtown 
• More parking that is free or cheap 
• More support and resources for those experiencing homelessness 
• Closing Main Street to cars and creating a pedestrian mall 
• Environmental sustainability measures 
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Question 7: To achieve your vision for Downtown Littleton, how important is it to 
implement the following physical improvements? 
Responses: 639 

Respondents were asked to rate a series of physical improvements to Downtown Littleton as either ‘very 
important,’ ‘important,’ ‘somewhat important,’ ‘not important,’ or ‘don’t know.’ The table below highlights the 
most popular answer choice for each physical improvement. The top three actions considered ‘very important’ 
were: fill vacant storefronts (61%), enhance the ambiance of Downtown (beautification, festival lights, flowers, tree 
canopy, public art, etc.) (42%), and make Downtown more pedestrian-friendly and accessible (flashing lights at 
crosswalks, easier to navigate sidewalks, seating options, etc.) (41%).  

  Very 
Important Important Somewhat 

Important 
Not 

Important Don't Know 

Make Downtown more 
pedestrian-friendly and accessible 
(flashing lights at crosswalks, 
easier to navigate sidewalks, 
seating options, etc.) 

41% 33% 18% 7% <1% 

Enhance the ambiance of 
Downtown (beautification, 
festival lights, flowers, tree 
canopy, public art, etc.) 

42% 37% 17% 3% <1% 

Improve connectivity between 
Downtown and nearby districts 
such as Arapahoe Community 
College, Dish and W. Littleton 
Blvd. 

19% 31% 27% 21% 3% 

Create additional parking (central 
garage, angled parking, etc.) 37% 33% 19% 10% 1% 

More art and cultural venues and 
experiences such as museums, 
concerts and theaters 

29% 34% 27% 9% 1% 

Fill vacant storefronts 61% 31% 7% 1% <1% 

Enhance Bega Park (community 
center, public restrooms, 
programming, etc.) 

27% 36% 25% 9% 2% 

More housing options 12% 16% 25% 42% 5% 

More retail and services for daily 
needs such as grocery, pharmacy, 
daycare, doctors’ offices, 
veterinarian, etc. 

18% 25% 27% 26% 3% 

More family-friendly features 
(splash pad, playground, etc.) 19% 23% 30% 27% 2% 

Other (please specify) 8% 
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Responses in the ‘Other’ category not covered by answer options provided include: 

• More small/locally-owned businesses rather than chains 
• More businesses that are open later 
• Make the main street a pedestrian mall or close it on weekends to allow expanded patio dining 
• Maintain the small town feel of Downtown 

 

Question 8: Of the physical improvements listed in question 7, which ONE action will be 
MOST important? 
Responses: 624 

Respondents were asked to select ONE physical improvement they consider to be most important from the 
previous question’s answer choices. The top responses from survey respondents were: fill vacant storefronts (19%), 
create additional parking (19%), and enhance the ambiance of Downtown (17%).  

 

Only 7 respondents selected ‘Other,’ with no consensus between each answer.  
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Question 9: If you could suggest one additional improvement to enhance Downtown 
Littleton, not listed above, what would it be? 
Responses: 415 

Respondents were asked to provide ideas for additional improvements to Downtown Littleton in an open-ended 
format. Many respondents elaborated on answer options provided in the prior questions. Specific ideas not 
included in previous questions include: 

• A greater variety in the stores and restaurants Downtown  
• Close Main Street either permanently as a pedestrian mall or on the weekends/seasonally for outdoor 

dining 
• Public market/food hall concept – a single building or area with smaller shops and food stands 
• Encourage street musicians/buskers 
• Maintain the charm and historic feel of Downtown, both in preserving historic buildings and locally-

owned shops 
• Support and provide services for the unhoused population to keep them off of the streets 

 

RESPONDENT CHARACTERISTICS 
Which of the following best characterizes your primary interest(s) in Downtown 
Littleton? 
Responses: 627 
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Age 
Responses: 620 

 

 

Gender 
Responses: 605 
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1%
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Annual Household Income 
Responses: 519 

 

 

Zip Code 
Responses: 618 

The zip codes with the most representation in the survey data include: 80120 (44%), 80123 (20%), and 80128 (8%). 
Together, these make up 72% of responses. 
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CROSS-TABULATIONS 
The survey results were cross-tabulated by interest in Downtown Littleton, age, and income to see if responses 
differed based on respondent characteristics and demographics. The results from Q6 (i.e., the “which one program 
and service is the MOST important?” question) and Q8 (i.e., the “which one physical improvement is the MOST 
important?” question) are most revealing. Results for Q6 and Q8, analyzed by various characteristics and 
demographics, are provided below. In the following tables, the top responses for each respondent category are 
highlighted in gold, illustrating similarities and differences in priorities for programs and services as well as 
physical improvements. The top choice for each respondent category is shown in dark gold, while any other 
choice receiving 10% of responses or more is highlighted in lighter gold to indicate that it was still identified as a 
high priority despite not being the top priority. 

Primary Interest in Downtown Littleton 

To account for lower response rates from Downtown commercial property and business owners, their responses 
were combined into one category. The tables below show some variation in the priority programs/services and 
physical improvements, based on the respondents’ interest in Downtown Littleton. Key observations and 
variations across interest groups include: 

Programs & Services: 

• The top priority for Downtown commercial property or business owners was additional security services, 
while more event/entertainment options was the top priority for Downtown residents and visitors. 
Support & resources for businesses was the top priority for Downtown employees and those living 
elsewhere in Littleton. 

• Downtown commercial property or business owners placed significantly greater priority on additional 
security services than other interest groups.  The only other group that highly prioritized it was Downtown 
employees. 

• Downtown residents placed significantly greater priority on more event/entertainment options than other 
interest groups. 

• Only Downtown residents highly prioritized additional maintenance services. 
• All interest groups but Downtown commercial property and business owners highly prioritized implement 

managed parking services.  Similarly, all interest groups but Downtown residents highly prioritized 
cultivate identity/branding/marketing. 

• No interest groups prioritized attract new employers & jobs. 

  

Downtown 
commercial 

property or business 
owner 

Downtown 
resident 

Downtown 
Employee 

Downtown 
Visitor 

Live 
elsewhere in 

Littleton 

Additional security services 24% 7% 10% 7% 6% 
Additional maintenance services 2% 11% 0% 3% 3% 
Implement managed parking services 9% 18% 20% 20% 21% 
Cultivate identity/branding/marketing 18% 9% 10% 15% 14% 
More event/entertainment options 18% 30% 22% 25% 23% 
Attract new employers & jobs 7% 5% 2% 5% 6% 
Support & resources for businesses 18% 17% 27% 22% 25% 
Other 7% 3% 10% 4% 2% 
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Physical Improvements: 

• All interest groups highly prioritized more pedestrian friendly, enhance ambiance, and fill vacant 
storefronts.  Similarly, create additional parking was a high priority for all interest groups but Downtown 
residents. 

• Downtown commercial property or business owners chose more pedestrian friendly as their top priority 
and placed significantly greater emphasis on it than other interest groups. 

• Downtown employees picked create additional parking as their top priority and placed significantly 
greater emphasis on it than other interest groups. 

• The top priority for Downtown residents and those living elsewhere in Littleton was fill vacant storefronts, 
with Downtown residents placing significantly more emphasis on it than other interest groups. 

• Downtown visitors picked enhance ambiance as their top priority. 

  

Downtown 
commercial 
property or 

business owner 

Downtown 
resident 

Downtown 
Employee 

Downtown 
Visitor 

Live elsewhere 
in Littleton 

More pedestrian friendly 24% 16% 10% 16% 16% 
Enhance ambiance 15% 17% 14% 19% 15% 
Improve connectivity to surrounding 
areas 4% 4% 7% 2% 3% 
Create additional parking 19% 8% 26% 17% 19% 
More art & cultural venues & 
experiences 9% 7% 7% 9% 9% 
Fill vacant storefronts 13% 24% 17% 18% 20% 
Enhance Bega Park 4% 5% 2% 2% 3% 
More housing options 2% 4% 2% 3% 3% 
More retail & services for daily needs 4% 5% 7% 3% 3% 
More family-friendly features 7% 9% 5% 9% 9% 
Other 0% 1% 2% 1% 1% 

 

Age 

Results were cross-tabulated by age, for all age groups 25 and above. The under-18 and 18-24 age groups did not 
have enough participation to be included.  The 65-74 and over-74 groups were combined to account for lower 
response rates. Key observations and variations across age groups include: 

Programs & Services: 

• More event/entertainment options was the top priority for those under 55, with it being the most popular 
amongst those in the 25-34 age group with 42% selecting it as their top priority—a significantly higher 
percentage than for the other age groups. 

• Managed parking services was the top priority for those over 55, with 36% of those over 65 selecting it as 
their top priority, which is a significantly higher percentage than for the other age groups.  

• More event/entertainment options as well as support & resources for businesses were highly prioritized 
by all age groups. 
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• More event/entertainment options directly corresponded with age – the younger the respondent, the 
more likely they were to highly prioritize it. Additional security services also directly correlated with age – 
the older the respondent, the more likely they were to highly prioritize it.   

• None of the age groups placed high priority on additional maintenance services or attract new employers 
& jobs.  

  25 to 34 35 to 44 45 to 54 55 to 64 65 + 
Additional security services 0% 5% 5% 13% 15% 
Additional maintenance services 3% 5% 1% 7% 1% 
Managed parking services 10% 9% 25% 27% 36% 
Cultivate identity/branding/marketing 10% 16% 15% 7% 14% 
More event/entertainment options 42% 29% 28% 15% 13% 
Attract new employers & jobs 7% 5% 4% 7% 6% 
Support & resources for businesses 25% 26% 22% 21% 14% 
Other 1% 4% 1% 3% 3% 

 

Physical Improvements: 

• Several physical improvements tied as the top priority for the 25-34 age group: enhance ambiance, fill 
vacant storefronts, and more family-friendly features. 

• The top priority for the 35-44 age group was fill vacant storefronts. 
• The top priority for those over 45 was create additional parking. 
• Make more pedestrian friendly, enhance ambiance, and fill vacant storefronts were highly prioritized 

actions by all age groups. 
• Those over 65 placed much greater emphasis on make more pedestrian friendly and create additional 

parking than other age groups. 
• Only those 45-64 highly prioritized more art & cultural venues & experiences. 
• None of the age groups placed high priority on improve connectivity to surrounding areas, enhance Bega 

Park, more housing options, or more retail & services for daily needs. 

  25 to 34 35 to 44 45 to 54 55 to 64 65 + 
Make more pedestrian friendly 16% 18% 14% 11% 22% 
Enhance ambiance 19% 14% 18% 19% 11% 
Improve connectivity to surrounding areas 3% 5% 4% 3% 2% 
Create additional parking 4% 10% 22% 23% 31% 
More art & cultural venues & experiences 6% 7% 10% 11% 6% 
Fill vacant storefronts 19% 20% 20% 16% 19% 
Enhance Bega Park 6% 3% 2% 4% 2% 
More housing options 3% 1% 3% 5% 3% 
More retail & services for daily needs 3% 5% 2% 6% 1% 
More family-friendly features 19% 16% 3% 1% 1% 
Other 0% 1% 1% 1% 1% 
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Annual Household Income 

The income categories provided in the survey were less than $25,000, $25,000-$49,999, $50,000-$99,999, 
$100,000-$149,999, $150,000-$199,999, and $200,000 or more. The bottom three income categories (i.e. less than 
$25,000, $25,000-$49,999, $50,000-$99,999) had lower response rates than others and thus, to produce more 
robust results, they were combined into a less than $100,000 category. Although fewer trends were observed for 
this cross-tabulation, key observations and variations across income groups include: 

Programs & Services 

• More event/entertainment options was the top priority for all income groups but those earning less than 
$100,000; those earning less than $100,000 equally chose implement managed parking services as well as 
support & resources for businesses as their top priority.  

• Additional security services, additional maintenance services, and attract new jobs and employers were 
not prioritized highly by those from any income group.   

• Additional security services and implement managed parking services were given more emphasis by those 
earning less than $150,000 than those earning more.  

  
Less than 
$100,000 

$100,000 - 
$149,999 

$150,000 - 
$199,999  

$200,000 or 
more  

Additional security services 8% 9% 5% 6% 
Additional maintenance services 3% 4% 6% 3% 
Implement managed parking services 24% 22% 16% 19% 
Cultivate identity/branding/marketing 23% 10% 17% 18% 
More event/entertainment options 23% 28% 25% 25% 
Attract new employers & jobs 6% 4% 7% 5% 
Support & resources for businesses 24% 21% 24% 20% 
Other 3% 2% 1% 4% 
 

Physical Improvements: 

• Those making $100,000-$149,999 and $200,000 or more shared fill vacant storefronts as their top priority.  
Create additional parking was the top priority for those making less than $100,000 and enhance ambiance 
was the top priority for those making $150,000-$199,999. 

• The only income group that highly prioritized more family-friendly features was the $150,000-$199,000 
group. 

• More art & cultural venues & experiences was a high priority for only two of the income groups – those 
making less than $100,000 and those making $150,000-$199,999. Those making less than $100,000 placed 
greater emphasis on this program than other income groups. 

• Those making over $150,000 placed greater emphasis on enhance ambiance than those in other income 
groups.  

• Improve connectivity to surrounding areas, enhance Bega Park, more housing options, and more retail & 
services for daily needs were not prioritized highly by those from any income group. 
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Less than 
$100,000 

$100,000 - 
$149,999 

$150,000 - 
$199,999  

$200,000 or 
more  

More pedestrian friendly 13% 19% 13% 16% 
Enhance ambiance 13% 15% 21% 18% 
Improve connectivity to surrounding areas 4% 3% 4% 5% 
Create additional parking 18% 16% 17% 17% 
More art & cultural venues & experiences 14% 6% 10% 7% 
Fill vacant storefronts 13% 22% 17% 22% 
Enhance Bega Park 4% 2% 6% 2% 
More housing options 8% 1% 1% 3% 
More retail & services for daily needs 5% 7% 3% 4% 
More family-friendly features 7% 8% 10% 6% 
Other 2% 2% 0% 0% 
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